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My thanks to Hal Barnes, director of Advertising and blicity for 
Central States Theatres, whose bulletin dated August 3lst, loaded 
with good, thought-provoking logic, prompted this piece. 


The new season is here ... New product, new techniques, 
new selling approaches, and new problems. A bright new future 
beckons ... as every year at this time ... What we do with it must 
reflect the thought we put into our planning NOW ... at the very 
beginning of the season. 


NOW is a good time to think ... to analyze ourselves, to 
analyze our operation. BEFORE, not AFTER we've waded through the 
really terrific line-up of product the producers have promised, and 
delivered. NOW is the time to shake that accumulation of cobwebs 
out of our systems ... NOW, not when somebody starts swinging 
the big stick ... 


NOW is the time to think ... How we can improve our business, 
ourselves ... our own efficiency, and every single phase of our 
operation. NOW is the time to think ... How to get new customers oo. 
how to keep the old ones coming back ... How to attract the small 
| fry - tomorrow's adult admissions - into our theatres. NOW is the 
| time to think ... Is our advertising reaching all segments of our 
varied and multi-lingual population? ... Is there anything about 
our individual show-shops that is not completely inviting and 
pleasing? ... Is our relationship with our employees, all of them, 
everything it should be? 


| THINK ! Ministering to the comfort of audiences is just as 
important today as playing top product ... Do you PERSONALLY check 
your sound volumes ... picture definition ... house temperature ... 
deportment of personnel ... seating comfort, and cleanliness? 


NOW... today, not tomorrow, is the time to sit down and 
spend an hour or two in plain, old-fashioned thinking ... about 
yourself ... your job ... your future. Sit down in your favourite 


chair when you get home tonight ... relax, and JUST THINK. 


You'll be surprised at what you may come up with ... The 

yo worst that can happen is that you'll get up with a brand new approach 
to all your problems. The best, and that's what I wish for all of 
FOU oo Well, that is something ONLY YOU can determine. 


hr 


KEEP THINKIN' ... and BALLYHOOIN’. 


D.B.K. 


HERE Wi GO AGAIN ... 


A little late this time ... my assistant editor, Janet has been 

away on vacation ... thought no doubt that I'd get this issue out 

by myself, and leave her a clean desk on her return ... Fooled 
t 


he 


her ... and she's been pounding the old keys all week. Now S 
my turn. 

Janet and Sam spent their vacation ia New York, and I 
want to thank my old friend Walter Brooks particularly, for his 
part in helping make their visit a pleasant one. Janet and Walte 
are friends of many years standing, and he's one guy she enjoys 
visiting with ... Me too. Thanks again Walter, and I still say 
maybe we'll have lunch together one of these days . when I .find 
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time to take a little time off for a visit to the Big Town. 


PALL FESTIVAL STUFF 


You have ad Jimmy Nairn's exsellent memo regarding ths sroper 
selling of ee terrific array of product which has been made 
available to us this fall ... I don't Ez 


now what EF can adé to it 
% 


other than to emphasize what he says about Bokuine up the bes 
lobby displays you have ever had ... I expect every one of my 
theatres to do the biggest and best dressing up and selling jobs 
they have ever done ... and I['lL be looking for that Famous 


Festival display the next time I'm around ... 

Please pay particular attention to the excer ts from a 
memo gent all of us by the Boss Man, which dimmy had included in 
his own memo .-. We've got to get every single Lene we ¢an out 
a, 


of EVERY attraction we play ... and the only way we can do it, 1s 
by concentrating all our attention on each individual picture from 
NOW OM «oe 

Plan a definite campaign on KVERY attraction ... not jus 
these that are proven B.O. The proof of a good showman is in the 
results obtained with our Bread and Butter pictures ..-. not just 
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those that come to us ready spread with a Little jam by the 
preducers. 


And ... don’t forget to punch the name FANOUS in your 
PAMOUS Fall Festival ... It's most important, and it identifies 
you with the leaders in the entertainment business in Canada for 
over a third of a century ... 


PRIZE CONTESTS 


Hew about the two contests currently going? ... R.K.O0.'’s contest 
on KOB ROY, and I.F.D.'s on HOBSON'S GHOTGE. ARH YOU IN? They'*li 


be sitting down to judge them one of these days, and I'd sure 
hate to see any of my managers on the outside looking in. 


Z have before me accounts of the terrific jobs done by 
Bob Harvey and Nerm Gray on HOBSON'S GHOICE ... but I don'ts see 
any Gampaign books. What's the matter fellows? ... Too rich, 
ox too lazy? Take your choice. BUT ... get those books in to 
James R. Nairn, toute suite. Huh? 


POOR, POOR ROBBRE "Qn 


thave a note from Bob Harvey ... a kinda plaintive note ... The 
boy's got troubles ... but I'l] let you judge. He writes ... 


"Speaking of my wife, what gives with you and her? ..- 
AS soon as she read your latest BALLYHOO, where you mention that 
I might win that hundred bucks if I Bucite down in the next 
contest, out she went and spent the money, PLUS ... on a new rug, 
80 that now I've got to try and win the -+--- contest. However, 
I did manage to get my five bucks out of the Last fifty... How 
about giving the prize money to the wives, so that the guy who 
doe3 all the work will get a piece of the dough? ..." 


Nice thought Robert ... and it will receive our considered 
opinion ..-. ALL I can say right now is ... Nice going Eileen ... 
Keep that guy on his toes. Incidentally, how's that sprained 
ankle of yours doing? All better I trust. 


CONGRATULATIONS MARY WALTON 


Who's Mary Walton? ... good question ... She's the littie gal 
who acts as night cashier for Olga up at the Soo, and a talented 
young Miss she is. Seems that Mary was quite the child prodigy 
on the violin, and this year, with a little nudging from Olga, 
decided to enter the Open Class Violin Competition at the C.WN.b. 


On August 27th, Mary competed with violinists from every 
part of the Dominion, and barely missed the gold award, by half 
@ point. A girl from Vancouver knocked off 35 5 points, and Hary 
wound up with &5. 


BUT ... the following day it was discovered that the 
young lady from B.C. was disqualified on the grounds of being 
a professional, which would seem to indicate that Mary Walton 
automatically receives first prize. To date the final results 
have not been announced ... but we're ail pulling for the F.P. 
gal, from the Soo. Hope you get it Mary, and again, our sincere 
congratulations. 


ADVERTISING Costs 


Watch it fellows ... for a whihe we were really holding the line 

in the way of expense control ,.. but seems that a couple of you 
have slipped away ont of line, I'LL repeat what I've told you 
previously ove Your budgets have received the very closest scrutiny 
here in the office, and I have on several occasions discussed then 
with each manager individually, 


We have all agreed that they are fair, and sufficient to 
cover all your needs. In the past few weeks however, some of you 
have gone overboard in your advertising expenditures, for no 
apparent reason, and without requesting budget increases from this 
office. Take i% easy guys ... and Let me in on the secret oon. 

If the expenditure is justified, I'll be the first to say O0.K. 
If nob’ eoo then STAY WITHIN YOUR BUDGET. Comprenez vous? 


And this may be a good time to review all of your expenses. 
A iittle tightening up is indicated ... Why not do it yourself? 


A WORD FROM THs BOSS MAN 
I have a memo from Mr. Fitzgibbons, commenting on the content 
of our last issue of BALLYHOO ... and I am flattered indeed at 
what he has to say. Part of his message contains some good 
food for thought, and I am passing it on to you verbatim .-. 


UMotion Picture Ixhibitor, August 18th issue, has an 
editorial headed SUNRISE OF A NEW ERA which starts off by 
saying. "The most hardcase veteran must agree that the box 
office future never looked brighter, and the supply of strong 
grossing possibilities from now through the coming fall and 
winter never looked better, than in this summer of 1954." ... 
Mentioning pictures like CAINE MUTINY ... ON THE WATERFRONT ... 
EXECUTIVE SUITE ... SEVEN BRIDES ... STUDENT PRINCE ... KNOCK 
ON WOOD ... LIVING IT UP ... REAR WINDOW ... THREE COINS ... 
BROKEN LANCE ..- DEMETRIUS ... ABOUT URS. LESLIE ... DIAL "i" 
FOR MURDER ..- THE HIGH AND THE MIGHTY ... GONE WITH THE WIND, 
etc. etc. 


This certainly gives your boys opportunities enough 
to ring up unheard-of grosses that will make our theatres 
everywhere a "Channel One" supplier of the best entertainment." 


I wonder how many of you have read that editorial? ... 
If you haven't, dig out the August 16th issue and read it NOW. 
I wonder how many of us have actually realized just how many 
TOP pictures we will be playing ... dust glance again at the 
array of titles above ... and that’s only a few of them. 


This is OUR YEAR, gang ... let us not dissipate our 
opportunity by carelessness or thoughtlessness in our selling 
methods. There's a gold mine right on your doorstep. START 
DIGGING ... and that naturally means ... Start BALLYHOOIN’. 


TO HOLD OR NOT TO HOLD 


One of the most controversial subjects in present day theatre 
operation - and certainly in the theatre operating division 
here at head office = is the question of playing time ... More 
time is spent in discussing hold-overs than just about anything 
else. It's the first item on the agenda every morning. 


Naturally the distributors are interested in getting 
every extra day they can out ef thelr product. So are we, of 
course, providing the product justifies it. What are you doing 
to make sure that we don't run a picture into "Losing time?" 

And, what are you doing to make sure that we don't toss a picture 
out before we have exhausted all of its potentialities? 


You DO contrary to the feeling in some quarters, have a 
voice in our decisions ... but you do not always exercise your 
right. If you don't wire in your receipts, we have no wey of 
knowing what you did until your B.0. statement arrives late the 
following day. If your business is really BIG, and you should 
stretch your playing time, this is once I'11L welcome a leng 
distance call. If, on the contrary, it is so bad that it should 
be cut down ... the same thing goes. So fellows, get on the ball 
and start making your voices heard ... How about it? 


THANKS LEN 


I have a nice note from Len Gouin, commenting on BALLYHOO, and 
what he feels it had done for him. He encloses an excerpt from 
an article he found in a National magazine, which hse says aptly 
expresses his feelings, and may be of interest to our readers. 
I am happy to reprint it. 


(oe 


The. piece is entitled "Who Helped You Most" and is 


written by Arthur Gordon in THIS WEEK. 


"Our chief want in life is somebody who shall make us 
do what we can - Emerson." "Finding those words of Emerson's 
not long ago seemed to crystallize something I had always sensed 
but never fully grasped ... The astonishing fact that we don't 
begin to live up to our potentialities so Long as we are trying 
merely to please ourselves. 


All of us need someone who wants us to achic 
who expects the utmost from us, someone who gives t 
outside of ourselves for succeeding. It can be an inspiring teacher, 
2 loved parent, a boss who gets the best from you because he 

expects it. 


Selfishness, Emerson seens to be saying, will carry us 
so far but no farther, There must be somebody who cares whether 
or not we go farther still. Somebody te work for, live for, 
sometimes even die for. 


You can argue that the improved performance comes enly 
because human vanity craves an audience. I think 1% goes much 
deeper. I think we respond to this outside challenge mainly 
because it establishes contact - warm, tangible contact - with 
another human being. And that contact banishes the most 
paralyzing of all fears ... the fear of Loneliness. 


I believe Emerson thought so too. Read him one sentence 
farther ... “Our chief want in Life" he wrote, "is somebody whe 
shall make us do what we can." And he added ... “this is the 
service of a friend." 


That's the article friends ... read it over & couple 
of times. It contains some thought provoking ideas. And thanks 
again Len, for sending it along. 


COMING SOON 


Hope you're keeping in trim gang ... Our next BALLYHOO deal is 
almost ready to be announced .., Watch for details ... Wateh for 
the dates - but don't walt for them, to start BALLYHOOIN’. 


CONDOLENCES 

Our deepest sympathy to Art Cauley and Ted Deney in the recent 
bereavements they suffered. Axrs's aunt, whe had raised him 
since infancy, passed away in her eighty fourth year. Ted's 
mothes passed away suddeniy after 2 brief illness. Our sincere 
eondelences to our two members and their families. 


BAST CALT FOR A NAME 

haye several suggestions for a name for our next contest ... but 
here are still a number of our members to be heard from. So far 
have heard from Ted Doney, Don Corrin, George Forhan Jr., Mel 
Jolley, Norn Gray, Olga Sharabura, Bob Harvey and Harry Allen Jr. 
who helps Jimmy Nairn with "What's New" ... 
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How about the rest of you ... and our bookers are eligible 
teo. Surprising that John Heggie hasn't come up with a couple of 
diillies. This is the final week for getting your suggestions in. 

I want to publish them in my next issue so that YOU can decide on 
the name, The winner gets the ten bucks I promised. Can you use 
an extra sawbuck? Prove it. 


IN THY TRADE HEADLINES 
Looks like the week of August 21st was pretty good to us ... In 
BOXOPVFICE under that date I see a full column devoted to Bob 
Harvey's campaign on MONEY FROM HOME. In the following week, 

tne same mag devotes a picture and good story to George Forhan Jr. 
and his assistant Mort Grant on the splendid job they did with a 
local furniture store on FOREVER FEMALE. 


SHOWMEN’S TRADE REVIEW contributes good stories on Jeff's 
campaign on THREE COINS, and Norm Gray's job on RED GARTERS The 
entire Expioiteorial column is devoted to bits on Ted Doney, “Vern 
Hudson, Mel Jolley and Beb Harvey. 


MOTION PICTURE HERALD lists among current contenders, 
George Forhan Jr., Len Gouin and Bob Harvey. Two geod stories 
on some of young George's stunts, and a long story on Art Cauley. 


ZI also notice in the August 28th issue of S.T.R. almost 
a full page on Bob Harvey's terrific selling job on INFERNO ... 
agcompanied by two good pictures. 


Looks like the same showmen keep getting in there week 
after week ... While the rest sit by and are content to read 
what their colleagues are doing. Well, if that's the way you 
want 2% ,.. O-K. but don't act surprised when you suddenly 
discover that nobody knows you're even alive. 


FLASH } 3 4 


Just received a large parcel in the mail ... A terrific entry 
from Bob Harvey on HOBSON'S CHOICE. The guy must have X-Ray 
vision to get it in to me so soon after I slap his wrist for 
not taking enough time out to prepare his material. It's a 
geod book Bob, and is going right up to Jim Nairn's office for 
inclusion in the judging. 


HAVE YOUR HUARD? 


The latest BALLXZHOO contest is just about ready to go ... or 
did I say it before? There'll be prize money galore, as well 
as the usual monthly prizes for each month!’s winners, Don't 
wait until the last minute ... Get in shape now so you'll be 
in full swing when the details are announced. 


" DRUMBEATS ALONG THE "BC TRAIL 


Guess this is as good 2 time ag any to get down to the business of 
reporting some of the activities of cur participating members sec 

and I hope that YOU, Mister, are one of them, if your name is not 
disted, then brother=r-r .., get set for a blast ... becausa the 
following covers nearly three weeks coo and if you haven't done 

any selling in throe weeks, well 4. You just haven't done any 
selling, 


By and large the selling score of our gang has been very 
geod during the summer months ... in a few ceases, truly outstanding. 
But, there are still the odd ones who Just can't seem to buckiis 
down unless there is someone constantly urging them on with the 
aid of a lead-weighted whip oe. and I togsed Mine away a long time 
380 ooo Don't make me order a new one o-. 

Kidding aside guys ... NOW is the time to really get 
on your selling. You must agree that your dine=up of preduct i 
the best you've had in a long time ,.. and it happens to be supparted 
by some of the best selling aids I have ever seen, Endications all 
over the continent seem to ba that the public 4s rapidly realizing 
that "Motion Pictures really ARE their best entertainment" ooo Lat 
us cash in on it ... Let's encourage them to keep thinking along 
those lines ... Let's make it easier for them to keep patronizing 
our theatres. 


And that my friends, is strictly up to YOU ... You're 
just as much a salesman as the guy who peddles shirts, sor sheege 
or gasoline ... the only difference is that you don’t. have toe cali 
on your trade ... THEY come to you ... if you can make your selling 
convincing enoughsso. 

After all ... that's what we're in businass for oo. 305 
let us do all in our power to STAY in business ooo for a long, 
deng time to come. Now let us take a quick look at what some of 
our guys are doing to keep the name FAMOUS ... PARAMOUNT 
public eye ooo 


2 on, = 3 
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ALGOMA - SOO 


That guy Norman can really do a job when he sets ovt to do ONE aco 
the trick is to keep him wanting to de it. The stuff I have on my 
desk new is perhaps the best work he's ever done in the way of 
selling ... Hepe it's only the beginning, 


Well Norm ... you've finally done what you and Olga have 
told me a dozen times couldn't be done ... and now that youlys 
proven that the local Star ean be cracked, and that your mershants 
can be co-operative, I?11 be expecting big things from you ... and 
shall certainly expect to see your name closer to the top, if not 
right up there, in our next "do" ... Incidentally, hope you've 
made up a book on HOBSON'S GHOICE ... the job you did is a really 
good one, and I'd cartainly like to see you take a crack at some 
of that prize money. 


As a start, Norm came up with a centre spread double truck 
co-op, with one-inch-high type across the top of the two pages 
sereaming HOBSON'S CHOICE ... In the center of one of the pages was 
@ pic of our Norman, writing an open letter to his public, natural ly 


ALGOMA ~ SOO (cont td) 


the entertainment value of the picture. Every ad on the 

veforred directly in one form or another to the picture, 
newspaper tie-up to have come out of the Soo in 
re to remember, Aside from the co-op, and ona 
etweiler shoe store came through with a quarter 

d seo “HOBSON'S CHOICE ... If he were a Soo man 
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be Dack's shoes." The ad contained a picture of 
from the press book, 


oO 


Very attractive heralds with good catchy copy were distribs 
ed throughous the Soo district ... A very colourful standee kept 
Gil on the curb, directly in front of the box~ office ,.. De Lib 
ies! Wear put in a good window of wedding gowns, tying in "A 
smart bride's choice is HOBSON'S CHOICE" ... Other merchants 
aevoting full windows were ... Con-B1l1 Furs 
u 


t Cap’s Restaurant, 
and Fineh Stores. All were very cleverly 


ied in with the picture, 


in conclusion, Norm sends a brochure prepared by C JIC 
which gives plenty of evidence that the station really came through 
with plenty of free time and a couple of good tie=ups with some 
of their accounts, 


iow that we know you can do it my friend ... you're a 
gone goose ... Let's have more of the same from now on ... and I 
ain'’t kiddin!, 


REGENT ~ OSHAWA 


—_ Mite ee ee ne 


4i%s I SAW contest going stronger than ever in the local Times- 
Gazette, and gaining in popularity to the point where they couldn't 
toss 1% out if they wanted to ... and they don't want to. Lets of 
good scene mats on off-theatre pages, including THREE COINS ... 
ROSE MARIE ... SHANE ... and LONG LONG TRAILER. 

Good displays in the dining area of the local Metropolitan 
store, and the Lobby of the Genosha hotel, on all attractions. - The 
Mystery Persenality contest still running orer C K L B, with stars 
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from Al's attractions being the personalities, 


Collette Beauty Salon still coming through with one good 
tie-in ad on each of Al's atévactions, The latest ads featured 
pictures of Anne Blythe from ROSE MARIE, Lucille Ball in the 
LONG LONG fPRAILER., and Maggie MacNamera from THREE COINS, 


On ROSE MARTE, C K L B aired a star interview disc, and 
repeated on LONG LONG TRAILER. ‘The station also played many 
vecordings from the former picture during the playdates, with 
appropriate theatre credits, 


Jeff tied in with the local Arthur Murray studio on 2 contest in 
counection with his showing of GIVE A GIRL A BREAK eee Dance courses 
aS prizes, The studio also bought a avartex page ad, giving prome 


of 


inent mention to theatre and picture, A window display in the United 
ur Co. window urged their male customers to GIVE A GIRL A BREAK, 


LAPITOL = WeLLAND 
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hehe eee SUITE gave George a chence for a good tie-up with Hilder's 
de 
wv 


SUITE Purnitur "ey liberally plastered with advertising accessories 
provided by the theatre, Hiider's also included art and copy in a 
geed newspaper ad, Patterson's Furniture also devoted their window 
to a good display. The local Tribune came through with a good scene 
on an off=theatre page. 


Por HOBSON'S CHOICE, George had some pretty ambitious plans 
involving his local Nash dealer ... who backed out at the last 
minute. However, every taxicab in town sported bumper strips during 
the run of the program, 


ORPHEUM ~ $00 


ill ef ORCHESTRA WIVES and SUN VALLEY SERENADE, Olga 
1 local music stores and the local radio station 2... 

Yr a complete window loaded with Glen Miller recordings, 
% music, backed with loads of good selling copy. 


The two Local stations were most liberal in their use of 


er music, and the deejays were most co-operative in slipping 
ature titles and theatre between spinnings,. 


GAPITOL = ST. KITTS 


For his HOBSON’S CHOICE date, Vern arranged a screening of the pic 
on the Sunday before he opened, for the gabbiest people in the world, 
all of the local hairdressers, plus the press and radio ... and did 


Ei Sy ever talk it up? ... His business proved it ... His newspaper 
and local radio both carricd the story. 


Vern used a special false front, plastered with 11 x 14's 
and plugging the "23 weeks in Toronto" angle ... Cards were diste 
vribvted at the stock car races, tying in "Tonight's choice is 
HOBSON'S CHOICE. 


Vern got together with Roy Miller at the Lincoln on a 
really splash newspaper ad. Since there was no paper on Labour 
Day. they used the portion of their budget saved to combine on 
a half page ad, headed "MOTION PICTURUS" Greatest Year of Hits" 
Both were playing Paramount pictures, each with an assist fron 
the distxibuters, which made this deal possible. This was a 
most effective way of getting the Famous Fall Festival under wayo 


CAPITOL = NORTH BAY 


Hey, what gives .o. all I see is half a dozen lines covering the 
past three weeks cv. Oh oh oo. nearly forgot oo. Robert "Q" has 
been holidaying. lowever, before he left he managed to promote 
the use of a teally elongated trailer, which was parked in front 
of his theatre during the run of LONG LON: TRAILER. Donor, Harvey 
Seal Motors, also ran a quarter page ad featuring press book art, 
copy suppliec by Bob, and a good ticein head. 


Welli be looking for those red scrap books RVERY WEEK 
now thet youtre in good shape again after your holidays, Mr. "Q". 


Ore, Syito used their entire window on a display of EXECUTIVE 


LBORO 
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I'll have to condense a little, as a lot of Art's stuff is now on 

a permanent basis, and I would simply have to repeat it on each and 
every attraction o.. The following will give you some idea of what 
Art does every week, to keep customers coming to his showplace. 


n the News contest, and his Community page deal 


i 
both still running in the Review and Lakefield News oo. 


The logal Fish and Game association sponsored a draw for a 
bost and outboard motor ... said draw being held on the stage of the 
Paremount. The association placed a geod sized ad in the lkxaminer 
on the day before the draw giving prominent mention to the theatre, 


C HEX van a five minute interview disc from UXECUTIVE 
SUIWE, directly from theix booth at the Peterboro Exhibition ooo 
The same station came through with fifteen minutes on ROSE MARIE, 
using two star interviews plus musical selections, Three of the 
station's tap deejays were invited to a showing of CASANOVA'S BIG 
NIGHT, and certainly paid for the free show in the number of free 
plugs. during the playdates. 

Cherney’s ran a single column by six inch ad in the local 
Examiner, boosting HOSE MARTE. ‘The weekly Review came through in 
grand style, with six scenes on DIAL M, and three on ROSE MARIE ... 
Naturally these were duplicated in the sister publication, the 
Lakefield News. 


Sinpson's Sears have just moved to their new location, and 
Arthur immediately gained permission to plaster their vacated window 
with ROSE MARIE stuff ... which included a full twenty four sheet 
and a huge twelve foot snipe. dust by coincidence, the store happens 
to be next door to an opposition theatre ... Is that nice, Arthur? 


1,600 small hearts were imprinted in red, with ROSE AARTE 
copy, theatre and playdates. ‘Thsse were handed out on the street, 
and the Boulevard Restaurant used them for place mats two days 
prior to the picture's openings 


Foster's restaurant have just started using @ new place 


mat, with a map of the city superimposed. The Paramount is Bromine eis 


marked ... the only theatre to be so honored. How come, Art? 


That's cutting it kinda short Art ..-. but we're pressed for 
time and space »oo Will do better by you next time. 


GAPITOL =» GALT 
a managed Be, whangle an excellent window on ROSE HARIE in Connie's 
Music Bar. It was literally loaded with recordings, albums, sheet 


musie and good selling copy. 


Connie's also gave Id the recordings of THRE COINS to he 


used during intermissions in advance of and during the run of the 
picture. The three local. music stores all put in good windows on 
COLNS. 


BA's IT SAW deal still going strong. 


